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The Mjolniir
Answer-Ready
Asset Brief

A practical brief for building content that is
readable, verifiable, and commercially useful in

Al-shaped discovery. [
[

Most content starts with a topic. Better content starts with a
buyer question. This brief helps you plan answer-ready assets ®
that buyers can understand and Al systems can verify.

Build content that answers clearly, proves credibly, and
moves buyers forward.
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ANSWER-READY ASSET BRIEF

Why This Brief Exists

Al-shaped discovery has raised the
standard for content.

A page does not win because it exists. It wins when
it answers a real question, supports the answer
with credible proof, connects your brand to the
right category, and gives the reader a clear next
step.

Use this brief before creating:

® buyer-question articles ® service pages
® comparison pages ® FAQ pages
® sales resources ® guides

® MJOLNIIR CHECK

If a page cannot explain what you do, who it helps, why it matters, and what supports the claim, Al search will not pause

politely and ask for clarification.

Mjolniir Answer-Ready Asset Brief

The old way

Pick a topic.
Write the page.
Hope it ranks.

02/14

The new standard

Clean answers.
Clear context.
Credible evidence.

Strong entity signals.

e product pages
® proof pages

® checklists
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Define The Asset

Before writing, define why this asset deserves to exist.

Asset title Topic or planned URL
Format Why are you creating it?
(J Article (J Service page (J Answer a buyer question
(J Product page (J FAQ page (J Explain an offer
(J Comparison page (J Proof page (J Compare options
() Guide (J Checklist () Handle an objection
() Sales resource () other () Prove credibility
(J strengthen Al visibility
(J Support sales follow-up
(J Move buyers to the next step

Main reason

@® MJOLNIIR CHECK
If this asset does not help a buyer understand, trust, compare, or act, it may not be worth building.

Mjolniir Answer-Ready Asset Brief
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Start With The Buyer Question

A strong asset begins with the question a serious buyer needs answered before they can understand,
compare, trust, or act.

Primary buyer question

What is the buyer really trying to understand?

What decision should this asset help them make?

Example buyer questions

® What does this company actually do?

® How is this different from what we already have?
® Is this solution right for us?

® Why should we trust this provider?

® What should we do next?

® MJOLNIIR CHECK

If the question does not influence understanding, trust, comparison, or action, the asset may not deserve production time.

Mjolniir Answer-Ready Asset Brief
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Map The Al Search Prompt

Buyers do not always search in clean keyword phrases. They ask messy, specific, comparison-heavy

qguestions.
Prompt 1

Prompt 2

Prompt 3

Likely follow-up question

What should the asset answer next?

® MJOLNIIR CHECK

If the prompt sounds like a keyword phrase, rewrite it like a human question.

Mjolniir Answer-Ready Asset Brief
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Choose The Asset Role

Every asset needs a job. Choose the main role.

() Definition

Explains what something is.

(J Comparison

Helps buyers compare options.

(J Objection

Answers a concern before it blocks action.

() Fit

Helps buyers decide if your solution is right for them.

Primary asset type

® MJOLNIIR CHECK

An asset that tries to do everything usually does nothing clearly.

Mjolniir Answer-Ready Asset Brief

Service or product

Explains what you offer and who it helps.

Proof

Shows evidence, examples, results, or trust signals.

Process

Explains how something works.

Action

Gives the reader a checklist, template, tool, or next step.

Why this role fits the buyer question
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Define The Buyer And Buying Stage

Vague audiences create vague pages. "B2B companies" is too broad. "Founder-led SaaS teams comparing
Al visibility partners" is useful.

Primary audience Secondary audience

Buying stage

(J Learning (J Problem-aware (J Comparing options

() Evaluating providers () Ready to act

What does the reader already believe?

What should they understand after reading?

® MJOLNIIR CHECK

The sharper the buyer context, the stronger the answer.

Mjolniir Answer-Ready Asset Brief
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Define The Proof Standard

A claim without support is weak infrastructure. Do not make the reader trust the page on vibes. Give them
evidence.

Key claims and proof

CLAIM PROOF NEEDED
[Insert claim] [Insert proof]
[Insert claim] [Insert proof]
[Insert claim] [Insert proof]
Claims to avoid or soften Approved safer phrasing

Avoid: "AEO guarantees more Al citations."
Use: "AEO can make your brand easier for Al systems to understand, verify, and potentially surface."

® MJOLNIIR CHECK

If the claim would sound weak when challenged by a serious buyer, strengthen the proof or soften the claim.

Mjolniir Answer-Ready Asset Brief
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Clarify The Entity Signals

Al systems need to understand the relationship between your brand, category, offer, audience, and proof.
Make that relationship obvious.

Company name Category

Relevant service, product, or offer

Target audience Proof assets to mention or link

Relevant external entities

Entity clarity should make the page easy to classify, connect, and verify.

@® MJOLNIIR CHECK
The page should make it clear who you are, what you offer, who you help, and why you are credible.

Mjolniir Answer-Ready Asset Brief
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Build The Answer Structure

Make the answer easy to extract. If the reader has to fight the page to understand the point, the asset is
not answer-ready.

Main sections Useful blocks
B () Direct answer near the top
(J Example
2.
(J Comparison table
3 (J Proof section
(J FAQ
“ (J Checklist
(J Clear next step
5.

First-screen answer | Write a 60 to 100 word answer to the main buyer question

The first-screen answer should be direct enough for a buyer to understand and structured enough for Al systems
to extract.

® MJOLNIIR CHECK

If the answer is buried, the asset is asking too much from both buyers and machines.

Mjolniir Answer-Ready Asset Brief
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Connect The Internal Proof Path

Internal links should not be filler. They should help buyers and Al systems understand how your content,

services, products, proof, and next steps connect.

Main page to link to

Proof page

Link purpose

LINK

[Insert link]

LINK

[Insert link]

LINK

[Insert link]

® MJOLNIIR CHECK

Supporting pages

Next-step page

WHY IT BELONGS

[Context / proof / fit / next action]

WHY IT BELONGS

[Context / proof / fit / next action]

WHY IT BELONGS

[Context / proof / fit / next action]

Every internal link should clarify context, proof, fit, or action.

Mjolniir Answer-Ready Asset Brief
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Add Schema Where It Clarifies

Schema will not rescue weak content. It can help machines interpret strong content when it reflects what is
visible and useful on the page.

Schema to consider

(] Article () FAQPage () Breadcrumblist
(J Service (J Product (J HowTo

(J Organization (J Person (J webPage
Recommended schema FAQ schema candidates

11. Set The Buyer Action Path

Every useful asset should create a clear next step. Not every page needs a hard sell. Every page needs a path.

Primary next step Secondary next step

Next-step clarity

(J CTA matches the reader's intent (J Next step is clear

() Asset gives a reason to act (J Reader knows what they get next

® MJOLNIIR CHECK

If the reader understands the issue but has no next move, the asset is leaking demand.

Mjolniir Answer-Ready Asset Brief
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The Mjolniir Answer-Readiness Check
Score each item from 0 to 3. 0 = missing. 1 = weak. 2 = usable. 3 = strong.
STANDARD SCORE
Buyer question is clear [0/71/2/3]
Answer is direct and early [0/1/2/3]
Reason to exist is commercial [0/1/2/3]
Key claims are supported [0/1/2/3]
Entity signals are clear [0/71/2/3]
Structure is easy to extract [0/1/2/3]
Internal links clarify context [0/1/2/3]
Next step is obvious [0/1/2/3]
Total score out of 24 4 “\
19to 24 Build it.
\ J
( 14to0 18 Fix question, proof, structure, or action path. )
N J
( Below 14 Do not build yet. h
N J

Mjolniir Answer-Ready Asset Brief



® FINAL ASSET BRIEF

Final Asset Brief

Complete this before writing.

This asset will answer
So they can decide
It will connect our brand to

It will move the reader toward

Final decision

() Build now (J Improve the brief first

A Note From Mjolniir

Answer-ready content is not decoration. It is
infrastructure. It helps your brand become easier to
understand, verify, and choose.

4%

For

It will prove

It will link to

(J Merge with another asset ~ (J Do not build yet

-

~
Find Your Highest-Leverage Asset Gaps

Want to know which assets your brand should
build first? Request a Mjolniir Al Visibility
Audit.

Request your Al Visibility Audit
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